LIVING ARRANGEMENTS

50%

live a family lifestyle
with partner or spouse
) DGRAPF and 2 kids.
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Pick n Pay Smartshopper card - 49% : —
Clicks Clubcard - 41%

Edgars Thank you card - 32%
Woolworths Rewards card - 32%

ATHIRD
Ehuaynfzvgll:; T:ggzines BULK GROCERY SHOPPING
: 37% shop at Pick ‘n Pay 21% shop at Checkers
HALF HEALTH, PHARMACEUTICALS, TOILETRIES
don’t buy newspapers. TECHNOLOGY 68% shop at Clicks 52% shop at Dischem
subscribe to

PIER 91% 42% 60%

own a smartphone are Samsung purchase online

Most Most

are on contract | are with Vodacom

POSSESSIONS

2 KFC are most frequented at
56% followed by Spur at 50%
and McDonald's at 44%.

< Almost a third of Vida e Caffe
customers listen to KFM.
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. . feel it's everyone’s responsibility to

solve social issues.
65% Feel education needs the most
support followed by poverty.

Woolworths, Pick n Pay and KFC are
seen as giving back most to the community.

WHO'S LISTENING?

www.kfm.co.za
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