
October 2018



Prime the market and build awareness into the
busy retail weekend with this great package, 
designed to drive feet into store. 

When can I use this package?
1. The second and third week of every month.
2. Excluding the high retail season between 15th

October and 15th December. 

Chose from two options:
1. A schedule that runs from Wednesday to 

Saturday
2. A schedule that run from Thursday to Saturday

1
Wed-Sat Thur-Sat

2



• Primedia Broadcasting reserves the right to amend or remove 
this offer from market at any time.

• No more than 24 weeks can be purchased by a single brand 
over a 12 month period. 

MON TUE WED THU FRI SAT SUN

00:01 - 04:00

04:00 - 06:00 1 1 1 1

06:00 - 09:00 1 1 1 1

09:00 -12:00 1 1 1 1

12:00 - 15:00 1 1 1

15:00 - 19:00 1 1 1

19:00 - 22:00 1 1 1

22:00 - 23:59

1 Week : Wed - Sat 947 702 Kfm Cape Talk

Discount 40% 45% 50% 50%

No. Weeks 1 1 1 1

No. Spots 21 21 21 21

Reach '000 375 157 192 13 

Reach % 7.8% 3.3% 4.0% 0.3%

Ave. Frequency 2.7 2.5 2.7 2.4

Ratings 20.60 8.10 10.70 0.70

Media Value R173,217 R100,106 R112,937 R34,274

Investment R103,930.20 R55,058 R56,469 R17,137

Saving R69,287 R45,048 R56,469 R17,137

CPP R5,045 R6,797 R5,277 R24,481

CPT R277 R351 R294 R1,318

Market: GP/WC , Age 25-54, LSM 7-10. 



• Primedia Broadcasting reserves the right to amend or remove 
this offer from market at any time.

• No more than 24 weeks can be purchased by a single brand 
over a 12 month period. 

MON TUE WED THU FRI SAT SUN

00:01 - 04:00

04:00 - 06:00 1 1 1

06:00 - 09:00 1 1 1

09:00 -12:00 1 1 1

12:00 - 15:00 1 1

15:00 - 19:00 1 1

19:00 - 22:00 1 1

22:00 - 23:59

1 Week : Thur - Sat 947 702 Kfm Cape Talk

Discount 40% 45% 50% 50%

No. Weeks 1 1 1 1

No. Spots 15 15 15 15

Reach '000 337 138 173 13 

Reach % 7.0% 2.9% 3.6% 0.3%

Ave. Frequency 2.1 2.1 2.2 1.9

Ratings 14.90 5.90 7.80 0.50

Media Value R119,874 R69,606 R77,840 R23,815

Investment R71,924.40 R38,283 R38,920 R11,908

Saving R47,950 R31,323 R38,920 R11,908

CPP R4,827 R6,489 R4,990 R23,815

CPT R213 R277 R225 R916

Market: GP/WC , Age 25-54, LSM 7-10. 
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Mon - Fri

702 947 KFM Cape Talk

Source: BRC RAM (Jan-Jun 18)

Age 25-54, LSM 7-10, GP/WC



Source: BRC RAM (Jan-Jun 18)

Age 25-54, LSM 7-10, GP/WC
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Sat - Sun

702 947 KFM 947



Preplanned Schedules
Select any one our  fixed Top Draw packages on Telmar’s RadioMax / 

RBP
or Nielsen’s IMS radio planning systems. 



SegmentsRetailDay-Parts

Nightshift Weekend 

Lunch Dinner

Off-peak Alcohol On-peak Alcohol 

Off-peak Retail On-peak Retail

Main Shopper Youth

Business Affluent



www.primediabroadcasting.co.za


